
74,000+ employees earn $5.6 billion in 
wages; industry generates $50 billion in annual  
tax revenue

“Family-owned distributors deliver spirits and 
wine from every corner of the globe to America’s 
neighborhood restaurants, bars and stores — and 
are a major economic engine, employing more than 
74,000 workers nationwide who earn a collective 
$6.5 billion in annual wages as part of an industry 
that generates more than $50 billion in tax revenue  
each year.” 

This data is part of a new industry economic impact 
study and forms the heart of Wine & Spirits Wholesalers 
of America (WSWA) advocacy, advertising and media 
relations efforts, according to the WSWA. WSWA’s 
industry economic impact analysis and ongoing 
studies are prepared by John Dunham, President of 
John Dunham & Associates, Brooklyn, N.Y.

“American family-owned spirits and wine 
wholesalers are local marketing, brand building 
and logistics experts for beverage alcohol brands, 
operating in every state and congressional district, 
and are the central link of the three-tier beverage 
alcohol market between wineries, distilleries and 
retailers,” WSWA President and CEO Craig Wolf said.

“Our industry is a powerful economic engine 
that supports tens of thousands of good-paying, 

Special Rules for Small Brewers, Wineries and 
Distillers is a new, short report that describes how 
the alcohol supplier landscape has dramatically 
changed. While the market is still dominated by a few 
large manufacturers, there are now small breweries, 
wineries and distillers in every state. And many of 
these small operators work outside the three-tier 
regulatory system.  

Because changes have come a little at a time, it’s 
difficult to see any adverse impact. But little thought 
has been given to the effect on our alcohol regulatory 
system and the problems this system attempts to 
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Drambuie’s Modern Classic 
Competition
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Special Rules for Small 
Brewers, Wineries and 
Distillers 

Tracey Mellon of American Whiskey won the New York City edition of 
Drambuie’s second annual Modern Classic Competition with her cocktail 
named Peni for Your Thoughts. She won a trip to Scotland, where Drambuie 
is made.

Hosted by Drambuie’s Brand Ambassador Vance Henderson, five 
bartenders each made a re-creation of their signature cocktail using 
Drambuie. The competition continues in Seattle (October 9), San Francisco 
(October 16) and Washington, D.C. (October 23).

The other competitors included Logan Ronkainen of Punch & Pie, David 
Alan Roth of Covina, Meaghan Montagano of and Cliff Mejia of Bathtub Gin.

continued on page 2

Economic Impact of U.S. 
Wine & Spirits Distributors

Special to Modern Distillery Age by By Pam S. Erickson, 
Healthy Marketplace, www.healthyalcoholmarket.com 

Public’s Concern Over Alcohol Misuse 
Remains High

According to a recently released national poll commissioned by the Center 
for Alcohol Policy (CAP), four-in-five Americans support individual states’ ability 
to regulate alcohol. The poll results also show that 93% of respondents believe 
drunk driving problems remain an “extremely or very serious problem,” a number 
surpassing concerns about opioid abuse, which has dominated the nation’s 
headlines recently. Binge drinking and underage drinking are seen as “extremely to 
very serious problems,” as well, at 78% and 73% respectively.

According to the survey, Americans overwhelmingly believe that public health 
and safety issues should be the priority for their local policymakers when crafting 
alcohol regulations.

“Americans recognize and agree that when it comes to a unique product such as 
alcohol, regulation is vital, and they support the states’ ability to set their own laws 
and regulations around alcohol,” said Mike Lashbrook, CAP’s Executive Director. 
“Policy makers need to stay focused on the public’s concerns over alcohol misuse 
and demand for responsible regulation.”

Key findings include: 
•	 Americans agree that regulation is important, especially when it comes  

to alcohol.

L-R: Vance Henderson, Drambuie’s Brand Ambassador and Tracey 
Mellon of American Whiskey
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