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Time Out Bar Awards

Special to Modern Distillery Age by Nielsen

In New York, the winner of the Time Out magazine Bar of the Year is Bar Goto, 
located on the Lower East Side, where the cocktails are Asian-inspired twists 
on classic drink recipes.

Other venues that won awards in New York:
Best New Bar: Jupiter Disco
Best Bar Family presented by Glenfiddich: Mother’s Ruin
Best Bar Design: Dear Irving
Best Single Focus Bar: Mayahuel
Most Creative Drink List: Mace 
Best Wine Bar presented by Segura Viudas: The Four Horsemen
Best Restaurant Bar Program: Dante
Best Dive Bar: Ear Inn

In Los Angeles, the Bar of the Year winner is Everson Royce Bar, located in the 
Downtown Arts District.

Other venues that won awards in L.A. :
Best New Bar: Bar Clacson
Best Bar Family: Big Bar (winning for the second year in a row)
Best Bar Design: Highland Park Bowl
Best Single Focus Bar: Bar Jackalope
Most Creative Drink List presented by Hendrick’s Gin: The Walker Inn 
Best Restaurant Bar Program: Redbird
Best Wine Bar presented by Segura Viudas: Bar Covell
Best Beer Bar: Mikkeller Bar
Most Iconic Bar: Musso & Frank Grill 
The awards are part of Time Out’s global bar program, which celebrate 

the best bars, bartenders, most outstanding bar teams and extravagant bar 
designs that define the drinks scene in what Time Out considers eight of the 
world’s most influential cities: New York, L.A., Miami, Chicago, Austin, London, 
Paris and Lisbon.

continued on page 8

The Rumor Mill: 
Constellation Brands & 
Brown-Forman

This past week, it’s been widely reported that 
Constellation Brands made an offer to buy Brown-
Forman. Lots of ink and pixels have been spilled  
over this.

Brown-Forman Corporation issued the following 
statement from Geo. Garvin Brown IV, Chairman of the 
Board of Directors, and Paul C. Varga, Chief Executive 
Officer: “As a matter of corporate policy, Brown-
Forman does not comment on market rumors or 
speculation. However, it is important to reiterate that 
Brown-Forman is not for sale. For nearly 150 years, the 
company and the Brown family have been committed 
to preserving Brown-Forman as a thriving, family 
controlled, independent company. That commitment 
is unchanged, and our goal is to continue creating 
value for all shareholders for generations to come.”

Time Out NY Winners of Bar of the Year —  
L-R: Hendrick’s Gin Ambassador Erik Andersson, 
Bar Goto’s Chris Reed and Mathew Resler
                                                                           Photo by Marko Krunic

Understanding what drives shoppers to the store 
— and why they make the choices they do — is 
foundational when it comes to gaining a complete 
view of today’s consumer. This is particularly relevant 
in the $37 billion U.S. beer market, where category 
shopping fundamentals data can help marketers 
understand what influences shoppers to make 
the decisions they do, which is critical in planning 
assortment, marketing and activation efforts.

Given the growing spending influence that 
Millennials have, a recent category shopping 
fundamentals study delved into how impulsive their 
shopping behaviors are when it comes to alcoholic 
beverages. And possibly surprising to some, the study 
found that Millennials are not the most impulsive 
shopper group when it comes to alcoholic beverage 
purchases. In fact, according to an October Nielsen 
survey, 18% of Baby Boomers who bought adult 
libations in the past 30 days had made an impulse 
purchase, compared to only 11% of Millennials.  

The Alcoholic 
Beverage Opportunity: 
Understanding Boomer 
& Millennial Shopping 
Behavior

continued on page 4

Time Out LA Winners of Bar of the Year — 
L-R: Reyka Vodka Ambassador Trevor Schneider, 
Everson Royce Bar’s Joe Capella (partner) and Othon 
Nolasco                                                        Photo by Philip Cosores
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Empire Merchants, a distributor of spirits 
and wine in the New York metropolitan area, 
has signed an agreement with SevenFifty 
to make searching, browsing and ordering 
from its portfolio a more seamless online 
experience for wholesale alcohol buyers at 
restaurants, bars and retail stores.

The partnership will provide buyers 
in the New York metro area access to 
the entire Empire Merchants spirits and 
wine portfolio on the SevenFifty website 
including wholesale pricing availability and 
detailed product information. In addition 
to increasing the online visibility of the 
portfolio, this alliance also streamlines 
the ordering process between buyers and 
Empire’s salesforce by leveraging Seven 
Fifty’s Online Order Management platform. 

Empire Merchants 
Partners with 
SevenFifty

continued on page 3

New signs are now required by law in Utah 
telling consumers whether they’re entering 
a bar or a restaurant that serves alcohol. 
The signs read: “This is a restaurant. Not a 
bar.” or “This is a bar. Not a restaurant.” The 
signs are supposed to clarify alcohol service, 
especially for nondrinking consumers in the 
heavily Mormon state. 

The signs must be at least 8.5” x 11” and 
be posted in a “conspicuous location near 
the entrance.”

Clarity (?) in Utah

The Oklahoma Senate has approved a 
bill that would allow retail package stores 
to sell alcohol on Sundays on a county- 
option basis.

Oklahoma Senate 
Approves Sunday 
Alcohol Sales

The Pennsylvania House has approved 
and sent to the Senate a bill that would allow 
licensed beer distributors and importing 
distributors to purchase a permit to sell 
unlimited quantities of spirits and wine. 

Pennsylvania Alcohol 
Law

Washington State Governor Jay Inslee 
has signed a bill that allows distillery tasting 
rooms to add nonalcoholic mixes or water 
to their samples. Before this, customers 
had to sample spirits straight when  
visiting distilleries.

Washington State 
Distillery Law

A new law in Iowa that goes into effect on 
July 1 includes a provision that allows small 
distilleries to sell individual servings of their 
spirits on-site.

Another part of the law allows distilleries 
to sell nine bottles per person, as opposed to 
only two, the current law.

Iowa Craft Distillery 
Law

Governor Rick Scott of Florida has vetoed 
a bill that would have allowed big box stores 
to sell distilled spirits, which can only be sold 
at separate stores or by the same business 
when separated by a wall.

Florida Governor 
Vetoes Big Box Spirits 
Sales

From TTB: In the coming months, we 
will be making a system update to COLAs 
Online that will impact the file types allowed 
for new label images. In order to improve 
image rendering by various web browsers, 
once this system update happens we will no 
longer accept TIFF files (.tif, .tiff), and you will 
only be permitted to submit JPEG files (.jpg, 
.jpeg, .jpe).

This change will only impact label image 
files and not supporting documentation 
files. We’ll publish an updated message when 
we know the schedule for implementing this 
system update.

TTB: Upcoming 
Change to Colas 
Online Regarding 
Acceptable File Types 
for Label Images

Breakthru Beverage 
and Samson & Surrey 

Craft spirits specialist Samson & Surrey 
(S&S) has created a new national alignment 
with wholesale beverage distributor 
Breakthru Beverage Group.

Formed last year, Samson & Surrey 
develops relationships with what it considers 
high potential craft brands and provides 
them with expertise and resources to grow 
into successful national and international 
players. The S&S portfolio of craft brands 
includes FEW American Whiskies and Gin, 
Bluecoat Gin, Brenne French Single Malt and 
Widow Jane Bourbon and Rye.

S&S was founded by spirits industry 
veterans Robert Furniss-Roe and Juan 
Rovira. Through their agreement with 
Breakthru, S&S will also offer to their brands 
Breakthru’s sales, marketing and route to 
market experience.

“Partnering with Breakthru will give 
our brands the best of both worlds — 
the passion, knowledge and attention 
needed for incubation combined with the 
infrastructure, support and capabilities 
required for growth and expansion,” said S&S 
CEO Robert Furniss-Roe. “Throughout my 
career, I have deeply valued the importance 
of having a true long term partnership 
with distributors who can truly add value 
across the board, and we are very much 
looking forward to a successful relationship  
with Breakthru.”

“In a rapidly changing spirits market 
landscape, we look for strategic partners 
able to skate to where the puck is going. 
Breakthru’s experience, innovation, 
investment and dedicated infrastructure 
to craft brands will be instrumental to 
thoughtfully grow our portfolio of brands 
while maintaining their one-of-a-kind 
profile,” added S&S COO Juan Rovira.

“The emerging spirits marketplace is a 
growing priority for our company as the 
segment rapidly expands,” said Greg Baird, 
Breakthru Beverage Group CEO & President. 
“While emerging spirits brands continue to 
gain mainstream attention, we believe they 
require focused representation. Breakthru 
has a comprehensive, aligned strategy 
across all our markets to incubate and foster 
the growth of these special brands, and 
we look forward to working closely with 
the team at Samson & Surrey to help their 
brands flourish.” 
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continued from page 2

During April, nine-liter spirits case sales in 
the Control States grew 0.2% compared to 
same period sales last year, a modest growth 
rate notwithstanding a weak comp. Rolling 
12-month volume growth of 2.4% improved 
upon March’s 2.3%. Michigan (5.3%), New 
Hampshire (4.4%) and West Virginia (7.5%) 
reported monthly growth rates for April 
that exceeded their 12-month trends. Spirits 
volumes in the Control States have grown 
1.5% year-to-date compared to 2.7% a  
year ago.

There were eight fewer selling days, 1.6% 
fewer, during this year’s April compared 
to last year’s. Retailers in six Control States 
— Alabama, Mississippi, Montana, North 
Carolina, Utah and West Virginia — are not 
open on Sunday, and April this year had five 
Sundays compared to four last year. 

Control State spirits shelf dollars were 
up 2.3% during April while trending at 
4.4% during the past twe12lve months. 
Michigan (7.2%), New Hampshire (8.2%) 
and West Virginia (11.1%) reported growth 
rates exceeding their 12-month trends. 
Shelf dollars in the Control States have 
grown 5.8% year-to-date compared to 4.4%  
last year.

NABCA April Control 
State Results

Alcoholic Beverage Prices Were Up (April)
The CPI for Alcoholic Beverages (Off-

Premise) was up 0.8% this month, which 
is above last month’s 0.4% increase and 
is the second consecutive month of  
positive pricing.

The CPI for Alcoholic Beverages (On-
Premise) increased 2.1% this month, which 
is slightly below last month’s 2.3% increase.

The CPI for Spirits (Off-Premise) was 
down 0.5% this month, which is below last 
month’s -0.1% pricing.

The CPI for Beer (Off-Premise) was up 
2.0% this month, which is above last month’s 
1.6% pricing.

The CPI for Wine (Off-Premise) was down 
0.1% this month, which is above last month’s 
0.7% decrease.

CITI: Keeping an Eye 
on CPI

“This alliance with SevenFifty is an 
exciting step forward for Empire Merchants, 
as we are always striving to find new 
technology to improve our customers’ 
experience,” said Tony Magliocco, COO of 
Empire Merchants. “SevenFifty will facilitate 
the ease with which buyers can learn more 
about our varied products.”

“We couldn’t be happier to have Empire 
on board,” added Gianfranco Verga, co-
founder and COO of SevenFifty. “Empire is a 
foundational pillar of the New York beverage 
world, and we’re excited to help connect the 
thousands of buyers on SevenFifty in New 
York with Empire’s portfolio. The addition 
of the Empire portfolio brings us one step 
closer to our goal of providing buyers with 
a complete view of the entire wholesale 
market and modernizing the way the 
wholesale alcohol industry operates today.” 

Empire Merchants 
Partners with 
SevenFifty

Price/Mix for April is 2.1%, nearly flat with 
March’s 2.2%.

Irish Whiskey, with 1% share of the Control 
States spirits market, was April’s fastest 
growing category with 10.0% reported and 
a 12-month trend of 14.3%. Vodka, with 
35% share, grew during the same periods 
at 0.3% and 2.2%. Cocktails (2.6%) grew at 
a rate exceeding its12-month trend, while 
Brandy/Cognac (5.7%), Canadian Whiskey 
(-0.6%), Cordials (-2.8%), Domestic Whiskey 
(-0.5%), Gin (-4.3%), Irish Whiskey (10.0%), 
Rum (-0.9%), Scotch (-3.0%), Tequila (5.2%) 
and Vodka (0.3%) fell short.

Scientific Logistics, an automated cloud-
based delivery route planning solution, 
has confirmed a reseller agreement with 
Inventiv, a software provider for spirits and 
wine distributors, to provide cloud-based 
route optimization solutions.

Inventiv’s PocketAdvantage can be 
used on iPads, iPhones or PCs. Inventiv has 
developed now PocketDelivery, an app that 
provides drivers with turn-by-turn directions, 
inventory check-ins sign-offs and delivery 
notes and the ability to print a clean invoice 
all synchronized with PocketAdvantage.

“We chose Sci-Log because it’s the state-
of-the-art cloud-based delivery planning 
system for the wine and spirits industry,” said 

Scientific Logistics 
Reseller Agreement 
with Inventiv 

Jim Harris, Inventiv VP of Sales. “Sci-Log has 
proven it can significantly shrink delivery 
planning effort, increase on-time customer 
service and reduce delivery costs in wine 
and spirits distribution.”

Breakthru Beverage has created an 
educational website called “Great Agave”  
(http://agave.breakthrubev.com/agave/
tequila.html) as an informational resource 
on tequila and mezcal. 

The site explains what makes a spirit a 
mezcal or tequila, the differences in regions 
that produce them and the most popular 
agave varietals distilled. The site also features 
the tequila and mezcal portfolios that 
are available to purchase from Breakthru 
Beverage, state-by-state.

“Great Agave” Website

http://www.distilleryage.com
http://www.distilleryage.com
mailto:gregg@distilleryage.com
http://www.distilleryage.com
mailto:gregg@distilleryage.com
195.oo
mailto:gregg@distilleryage.com
http://agave.breakthrubev.com/agave/tequila.html
http://agave.breakthrubev.com/agave/tequila.html
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At the same time, 16% of Millennials said 
that it wasn’t until they were in the store that 
they “recalled” the need to make a purchase.  
Comparatively, the majority of Millennials 
and Boomers say they plan their alcoholic 
beverage purchases before they shop.

When comparing Millennial and Boomer 
shopping differences, the study results 
showed largest distinction pertained to 
the degree to which each generation has 
a specific brand in mind for their planned 
purchases. This is likely due to a combination 
of degree of experience with alcoholic 
beverages that comes with age, as well as 
the differentiated nature of generational 
attitudes and behaviors. More than half the 
time (52%) Boomers make a shopping trip 
knowing which brand they plan to purchase, 
compared with less than a quarter (24%) 
of Millennials. As Millennials have fewer 
planned brands in minds when heading to 
the store, it leaves ample opportunity for 
retailers and suppliers to influence their in-
store purchases.

In looking at specific libations, Millennials 
plan their Champagne purchases more 
than their table wine or any other alcohol 
purchases. In fact, when it comes to brand-

specific shopping, 27% of Millennials 
know what Champagne brand they will be 
purchasing versus only 21% of wine.

Millennials also use word-of-mouth, 
previous purchase experiences and research 
to help plan their wine and Champagne 
purchases. Almost half, 43%, of Millennials 
depend on previous experiences to inform 
their decisions, compared with 71% of 
Boomers, which again, leaves plenty of 
room for retailers, marketers and suppliers 
to influence Millennials’ shopping behavior.

Boomers and Millennials represent two of 
the largest consumer groups in the U.S., and 
that means understanding what influences 
their alcoholic beverage purchases will help 
retailers, suppliers and manufacturers offer 
the right in-store assortment and execute 
the right marketing strategies to help 
influence undecided shoppers. Planning and 
engagement options can boost pre- and in-
store activation efforts, and understanding 
the dollar impact of each option can help 
marketers understand which points in the 
path to purchase are most important to 
intercept shoppers. And with those insights, 
they’ll know which marketing levers are 
most influential in reaching shoppers

The National Restaurant Association (NRA) 
has named Chad Brown of Sacramento’s 
B-Side as the winner of the 2017 Star of the 
Bar, a national mixology competition hosted 
by the National Restaurant Association 
Restaurant, Hotel-Motel Show and Beverage 
Alcohol for Restaurants. Brown won a  
$5,000 prize.

Judges included “World Class Bartender 
of the Year” Charles Joly; author and 
President/Master Mixologist of Creative 
Cocktail Consultants Brian Van Flandern; and 
Tony Abou-Ganim, a three-time winning 
contestant on Iron Chef America and author 
of The Modern Mixologist.

Brown won with his Bitter Sweet cocktail 
made with Armagnac, Kronan Swedish 
Punsch, Aperol, Cocchi Americano and a 
dash of Peychaud’s Bitters. As an added 
flavor element, he served the drink with two 
bites — a candied orange peel and piece of 
dark chocolate. 

Brown was one of five finalists from 
the Regional Star of the Bar Challenge. 
All created drinks using ice from sponsor 
Scotsman Ice. Presented by the National 
Restaurant Association and United States 
Bartenders’ Guild, Star of the Bar had 
competitors from Boston, Chicago, Miami, 
Austin and San Francisco.

NRA’s Star of the Bar 
Mixology Competition

Winner Chad Brown

return to page 1
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and photographers. Photographer Asher 
Moss will be the wheelman for the road trip. 

The van’s inside will feature artwork from 
Oil&Ink, which is a traveling art exhibition 
that celebrates motorcycle heritage and 
culture. Slow & Low cocktails will be served 
at Oil&Ink events all across the country.

Designed by LAND, based in Austin, 
Texas, the #slowandlowvan #whiskywagon 
has been restored and custom outfitted by 
Bombshell Speed and Custom of Elgin, Texas, 
with hand-painting by Austin’s Joe Swec. It’s 
outfitted with chain-stitched pillows from 
Ft. Lonesome and features a custom bar by 
woodworking craftsman, Aaron Michalovic. 

Cities to be visited include Austin, Dallas, 
San Antonio, Denver, Boston, Jersey City, 
West Palm Beach, New Orleans, Atlanta, 
Nashville and Venice. 

The House of Angostura in Trinidad has 
begun the ninth edition of its Angostura 
Global Cocktail Challenge, which is open to 
bartenders from around the world.

The winner receives a cash prize of 
$10,000 and a two-year contract to serve as 
the Angostura Global Brand Ambassador. 
Trophies will also be awarded to the winners 
of the Best Rum Cocktail and the Best  
Amaro Cocktail.

There will a series of competitions in 
national and regional markets all this year 
with the finals in Trinidad and Tobago on 
February 11, 2018. Bartenders can enter at 
www.AngosturaGlobalCocktailChallenge.
com with their cocktail recipes and a 
demonstration video.

The first International Bulk Wine and 
Spirits Show (IBWSS, http://ibwsshow.com) 
to be held in North America takes place 
in San Francisco on July 26-27. The event, 
organized by the American drinks publishing, 
marketing and B2B networking platform, 
The Beverage Trade Network, organizes 
events such as the USA Trade Tasting and 
Australia Trade Tasting for brands looking for 
importers and distributors.

“It is time we made private label and 
bulk trade a norm,” said Sid Patel, CEO of 
the Beverage Trade Network and organizer 
of IBWSS. “As San Francisco is the most 
important market in North America where 
contract bottling, sourcing, private label and 
bulk trade happens, we decided to make San 
Francisco our host city for North America.”

Over the course of two days, leading 
figures from the global and U.S. wine 
industry will share their thoughts, insights 
and experiences on how bulk wine and 
spirits can help grow private labels and 
branded product businesses. The event will 
include a combination of panel sessions and 
12 TED-style talks. Confirmed in attendance 
will be leading bulk wine broker firms along 
with key retail chain buyers of private label 
programs. Wineries will be able to discuss 
their bulk wine options with other leading 
suppliers around the world.  

“At the two days of conference 
presentations, workshops and panel 
discussions, attendees will learn best 
practices in the industry and walk away 
with actionable insights on how to grow  
their business.”

As part of this packed conference 
agenda, participants will hear from a mix 
of different spirits and wine authorities, 

International Bulk 
Wine & Spirits Show 

each covering a unique aspect of the bulk 
wine and spirits industry from a variety of  
different perspectives.

Earl Hewlette from Terressentia 
Corporation will talk about how you can 
optimize your revenues by selling bulk and 
private label spirits. Chris Mehringer from 
Park Street will discuss how you can create 
a private label brand without a distillery and 
what regulations and permits are needed. 
Bob Paulinski MW will explain how you can 
create a successful brand for your retail store 
or restaurant.

Whether they know it or not, retailers 
and store brands are now engaged in a 
new competition to win over a different 
type of wine and spirits drinker: one who 
has embraced the concept of private labels. 
If you are a hotel or hospitality business 
looking to create a distinctive experience 
for guests, a restaurant looking for new mid-
priced offerings for a wine list or a national 
retail chain looking for a product that will 
boost margins, you need to know what’s 
happening in the private label and bulk 
spirits and wine industry. If you don’t, your 
competitors will.

“IBWSS San Francisco is relevant to 
anyone involved in the making, sourcing, 
buying, shipping, bottling, selling and 
marketing of bulk spirits and wine. It’s 
designed specifically for key players 
across the multiple grocery, convenience, 
wholesaler, on-trade sectors as well as 
producers, wineries, distilleries and service 
providers across the private label and 
branded wine and spirit sectors.

“The event organizers stress that the key 
focus of the event is to asses and encourage 
sustainable growth and profitability in the 
bulk spirits and wine sector. RSVP to get your 
free visitor trade pass and receive a special 
deal for the conference ticket.”

Angostura Global 
Cocktail Challenge 

The Cooper Spirits Co. and the 
Hochstadter’s brand have introduced 
the Slow & Low Rock and Rye “Whiskey 
Delivery Van,” a tricked-out 1978 Chevy 
G20 fully customized as a rolling cocktail 
lounge. Complete with a custom walnut bar 
featuring a keg of Slow & Low, leather bench 
seating, a sound system and orange tufted 
paneling, the van will appear at events 
across the country and partner with artists 

Hochstadter’s 
“Whiskey Delivery 
Van”

http://www.AngosturaGlobalCocktailChallenge.com
http://www.AngosturaGlobalCocktailChallenge.com
http://ibwsshow.com
http://ibwsshow.com
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Penna Dutch Malt 
Whiskey

New Liberty Distillery and Master 
Distiller Robert Cassell in Philadelphia 
have released Penna Dutch Malt Whiskey 
(51% ABV), a 100% malted barley mash 
fermented with a blend of two separate 
yeast strains. 

The traditional Vienna-style malt came 
from Deer Creek Malt House in Chester 
County, Penn., the first commercial malt 
house in the state since Prohibition. The 
whiskey was double pot distilled and aged 
in American oak for 6-18 months. 

A 750-ml bottle sells for about $50, 
and Penna Dutch Malt Whiskey is initially 
available in Pennsylvania, Maryland and  
Washington, D.C.

Spade & Bushel 
Single Malt Irish 
Whiskey

Importer Millstone Spirits Group has 
released Spade & Bushel Single Malt Irish 
Whiskey (57.5% ABV) from Connacht 
Distillery in County Mayo, Ireland. 

Spade & Bushel is a cask strength single 
malt Irish whiskey aged for 10 years. A 
750-ml bottle sells for about $40, and 
Spade & Bushel is currently available in 
Pennsylvania, Maryland and Washington, 
D.C., with Massachusetts, Rhode Island and 
Vermont distribution coming soon.

Westland Distillery in Washington 
State has released the second edition in 
its Native Oak Series. Garryana 2|1 (50% 
ABV) is an American single malt whiskey 
that includes a whiskey aged in Quercus 
garryana, a species of white oak unique to 
the Pacific Northwest. 

A 750-ml bottle sells for about $125, 
and only 2,600 bottles are available.

Garryana 2|1

Importer ImpEx Beverages has 
released Kilchoman Loch Gorm (46% ABV)  
from Scotland. 

The name Loch Gorm is given to 
Kilchoman’s annually released sherry cask 
matured limited edition. The 2017 edition 
is the sixth installment of this limited 
release, and it aged exclusively in Oloroso 
sherry butts filled in 2009, the longest Loch 
Gorm maturation to date. The bourbon 
barrels were sourced exclusively from 
Buffalo Trace Distillery in Kentucky, and 
the sherry casks from Miguel Martin in  
Jerez, Spain. 

The whisky was bottled non-chill 
filtered, unfiltered with no added color. A 
750-ml bottle sells for about $100.

Kilchoman Loch 
Gorm

http://www.scorpionmezcal.com
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Marca Negra 
Mezcal

Phillips Distilling has added Marca 
Negra Mezcal to its portfolio with six 
expressions: Espadín, Dobadan, Tobalá, 
Ensamble, San Martin and Tepeztate. All 
are distilled in different locations and styles 
in Oaxaca, Mexico.

Espadin (50.3% ABV), San Juan del Rio, 
about $70 for a 750-ml bottle; Tobalá (49%), 
San Luis del Rio, about $115; Dobadan 
(47.7%), Santa Maria de la Pila, about $100; 
Tepeztate (47.3%), San Luis del Rio, about 
$115; Ensamble (47.4%), Santa Maria de 
la Pila, about $80; and San Martin (47.4%), 
San Martin en la Noria, about $100.

Galliano L’Aperitivo
Maraschi e Quirici distillers near Turin, 

Italy, maker of Galliano, has extended 
the line with L’Aperitivo (24% ABV), an 
amaro blend of 50 ingredients including 
herbs and Mediterranean citrus such as 
orange, bergamot, bitter orange, chinotto, 
tangerine and grapefruit. Eighty percent 
of the ingredients are sourced from the 
Alpine region of Northwest Italy.

A 750-ml bottle sells for about $17. 
Galliano is imported by Lucas Bols USA.

Salute American 
Vodka

Salute American Vodka (40% ABV) 
from Handcrafted Brands in Connecticut 
is expanding distribution nationally this 
year. The first dollar of every bottle sold 
goes directly to organizations that assist 
veterans in their pursuit of an education, 
furthering their careers, starting a business 
and “achieving the American dream.” 

Salute American Vodka is made in the 
U.S. with all-U.S. ingredients and is distilled 
four times from corn and wheat. A 750-ml 
bottle sells for between $20-$24. The bottle 
was modeled after a World War II standard 
issue GI canteen. One-liter and 1.75-ml 
bottles will also be released this year.

Jose Cuervo 
Margarita 
Honeydew 

Jose Cuervo has extended its RTD line 
with Honeydew Margarita (12.7% ABV). A 
1.75-ml bottle sells for about $16. 

Other flavors include Honeydew, 
Raspberry, Pink Lemonade, Mango, 
Strawberry Lime, Classic Margarita, 
Grapefruit Tangerine, Coconut Pineapple, 
Watermelon, Lime Light and White  
Peach (Light).

http://www.briess.com
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Denny Potter – VP of 
Operations/ Master 
Distiller, Heaven Hill 
Brands

Heaven Hill Brands has named Denny 
Potter Vice President of Operations and 
Master Distiller. In addition to his current 
distilling responsibilities, Potter will 
provide strategic direction and leadership 
for all Heaven Hill production operations 
including the Bardstown Bottling 
Operations, Louisville’s Bernheim Distillery 
and Deep Eddy Vodka’s Austin, Texas, 
distillery and production facility. 

Previously, Potter was Master Distiller 
and Bernheim Distillery Plant Manager. 
For almost 20 years, Potter has had 
broad industry experience in a range of 
production capacities previously at both 
Cruzan Rum and Maker’s Mark. He joined 
Heaven Hill Brands in 2013.

WSWA Promotes Ali 
Gormley & Ashley 
Lantz, Hires Lobbyist 
Steve Rebillot

The Wine & Spirits Wholesalers of 
America (WSWA) has made two staff 
promotions and added a new member 
who joins the association’s federal 
affairs team. Over the last year, WSWA 
has expanded this team to engage in 
additional federal issue areas with a 
broader target list of Representatives, 
Senators and executive branch officials, 
and it has grown its state affairs advocacy 
mission in support of members and state 
wholesaler organizations. 

In recognition of their accomplishments 
at WSWA, Ashley Lantz and Ali Gormley 
were each promoted to Senior Director, 
Federal Affairs.

Lantz joined WSWA in May 2016 as 
Director, Federal Affairs. Previously, she 
worked for the National Court Appointed 
Special Advocate Association where 

Ashley Lantz

she led federal affairs and public policy 
and supported state-level advocacy for 
a network of 949 programs in 49 states. 
Lantz began her career on Capitol Hill in 
the office of Rep. Alan Mollohan (D-WV) 
and later served in the office of Sen. Jay 
Rockefeller (D-WV). She has a graduate 
degree from West Virginia University.

Gormley joined WSWA in March 2013 
and in March 2016 was promoted to 
Director, Federal Affairs. Previously, she 
worked for Rep. Pat Tiberi (R-OH) for over 
six years. A native of Steubenville, she’s a 
2007 graduate of Ohio State University.

WSWA hired Steve Rebillot as Senior 
Director, Federal Affairs and as a new 
member of the federal affairs team. He 
joined WSWA from the Associated Builders 
and Contractors (ABC) where he worked 
since January 2015 as Director, Legislative 
Affairs. Before his tenure at ABC, he ran 
Intellegens Consulting for four years 
serving a variety of elected officials and 
private clients, and previously he was Policy 
Director for the U.S. Senate campaign of 
Linda McMahon in Connecticut. He began 
his career with then Rep. Johnny Isakson in 
Georgia before moving to Washington and 
working in the U.S. Senate Chamber under 
the Senate Sergeant at Arms. He later 
spent nearly four years on the staff of Sen. 
Saxby Chambliss (R-GA). He’s a graduate of 
the University of Georgia.

Ali Gormley 

A native of Louisville, Potter has an 
undergraduate degree from Indiana 
University in Bloomington and an MBA 
from Indiana University-Southeast. 

Denny Potter

To pick the award winners, presented 
in association with William Grant & Sons, 
Time Out assembled an industry panel 
of drinks experts, top bartenders and  
“industry legends.” 

Panellists across the country included 
cocktail connoisseur Eben Freeman, 
bartender Gabriella Mlynarczyk, Director of 
Brand Advocacy for William Grant & Sons 
Charlotte Voisey, Glenfiddich Ambassador 
David Allardice, Hendrick’s Gin Ambassadors 
Mattias Horseman and Mark Stoddard, 
Reyka Vodka Ambassador Trevor Schneider, 
Drambuie Ambassador Vance Henderson, 
Milagro Tequila Ambassador Jaime Salas, 
Monkey Shoulder Ambassador Sebastien 
Derbomez, Time Out’s editorial team  
and others.

Time Out Bar Awards
continued from page 1

return to page 1
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Modern Distillery Age Tasting Panel 

The Modern Distillery Age Tasting 
Panel meets once or twice a month.  
Samples are sent by distillers and 

importers and are tasted blind. 
Samples can be sent to:

Modern Distillery Age
228 Silvermine Avenue 

Norwalk, CT 06850

In this week’s tasting panel we tasted two rums and two cognacs.All spirits are tasted blind. The panelists know only the style and ABV. The notes 
are a distillation of the panelists’ comments. The panelists vary with each panel but often include: Tom Jensen (Millstone Spirits), Dave Schmier 

(Producer of the Independent Spirits Expo), David Talbot (Ultimate Beverage Challenge), John Henry (El Buho Mezcal),  
John Heffernan (Senior Master of Whisky), Renzo Kian-Kubota (Harry’s Wine & Liquor Market), Olie Berlic (spirits & wine sales),  

Frank Whitman (food and drinks writer), Linda Kavanagh (MaxEx PR), Paul Zocco (Zok’s Homebrewing & Winemaking Supplies),  
Ernie Adamo (Legislative Liaison for the State of Connecticut), Steve DeFrank (spirits lover), Dave Sokoloff (spirits lover), Phil Simpson (PMS 
Graphics), Melissa Dowling (Editor of Cheers), Pete Reid (Publisher/Editor of Modern Brewery Age), Michael Anstendig (Modern Distillery Age)  

and Gregg Glaser (Publisher/Editor of Modern Distillery Age). 

Light amber with an aroma of rum sweetness, 
light oak and a hint of orange. Rum 
sweetness in the taste along with orange, 
vanilla and caramel. A light to medium body. 
Finishes spicy with alcohol warmth.

Oak & Cane Rum, 40%
Citrus Distillers, Riviera Beach, Fla., $40
double-distilled from locally sourced 
ingredients; aged for 6-12 months in 
medium-charred white American oak 
with Florida orange peels

Amber with a lovely and inviting aroma of 
an almost wine-like or cognac-like character 
along with sweet molasses, rich cane and 
tropical fruits (bananas). Rich, full rum 
flavors, molasses, oak, dried cherries, raisins 
and vanilla. A rich, full body. Finishes dry and 
spicy with alcohol warmth. An elegant rum.

Don Q Signature Release  
Single Barrel 2007, 40%
Destilería Serrallés, 
Ponce, Puerto Rico, ~$40
10-year-old rum aged in American white 
oak barrels

Amber with an aroma of oak, pears and 
spices. Rich in the taste with sweetness, 
fruits and oak — complex and robust. A 
big body. A long, rich finish with spices and 
alcohol warmth.

Mery-Melrose Organic 
VSOP Cognac, 40%
Salles d’Angles, France, ~$65
Imported by Columbus Wines & Spirits; 
aged a minimum of five years in barrels; 
95% Ugni Blanc, 5% Colombard &  
Folle Blanche

Amber with an aroma of apples, cherries and 
oak. A lovely, light taste of oak, fruits and 
sweetness — well balanced. A light body. 
Finishes spicy with alcohol warmth.

Mery-Melrose Organic  
VS Cognac, 40%
Salles d’Angles, France, ~$50
Imported by Columbus Wines & Spirits; 
aged a minimum of three years in oak 
barrels; 95% Ugni Blanc, 5% Colombard & 
Folle Blanche

http://www.distilleryage.com
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14 Cities — March-November
www.singlemaltextravaganza.com 

The full Modern Distillery Age  
calendar is available at  
www.distilleryage.com

New York City — May 2017
Chicago — September 2017

Tasting Events & Competitions

To advertise in  
Modern Distillery Age

contact
adsales@distilleryage.com

www.breweryage.com
Covering the beer business since 1933
The sister publication to Modern Distillery Age

Calendar of Events
July 15, 2017: Pendleton Whisky Music Fest, Pendleton, OR, 
www.pendletonwhiskymusicfest.com
July 26-27, 2017: International Bulk Wine & Spirits Show,  
San Francisco, CA, www.ibwsshow.com
Septmber 8, 2017: California Rum Festival, San Francisco, CA, 
www.californiarumfestival.com
Septmber 29, 2017: Whiskies of the World, Austin, Texas,  
www.whiskiesoftheworld.com
October 10, 2017: The Whisky Extravaganza, Chicago, IL,  
www.thewhiskyextravaganza.com
October 22, 2017: Whiskies of the World, Atlanta, GA,  
www.whiskiesoftheworld.com 
October 26, 2017: TheWhisky Extravaganza, Washington, D.C. , 
www.thewhiskyextravaganza.com
November 10, 2017: The Whisky Extravaganza, Seattle, WA, 
www.thewhiskyextravaganza.com
November 16, 2017: The Whisky Extravaganza, Los Angeles, 
CA, www.thewhiskyextravaganza.com
November 26, 2017: The Whisky Extravaganza, Boston, MA, 
www.thewhiskyextravaganza.com
December 7, 2017: The Whisky Extravaganza, Fort. Lauderdale, 
FL, www.thewhiskyextravaganza.com

http://www.singlemaltextravaganza.com
www.singlemaltextravaganza.com
http://www.distilleryage.com
http://www.distilleryage.com
http://indiespiritsexpo.com
http://indiespiritsexpo.com
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http://www.microliquor.com
http://www.breweryage.com
http://www.breweryage.com
http://www.breweryage.com
http://www.distilleryage.com
http://www.singlemaltextravaganza.com
http://www.nyispiritscompetition.com
http://www.ultimate-beverage.com
http://www.sipawards.com

