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n rl n kl n g Special to Modern Distillery Age by International Alliance for Responsible Drinking
We the members of the International Alliance for Responsible Drinking (IARD),
together with Facebook (including Instagram), Snapchat and YouTube, are
determined to continue to establish new standards of marketing responsibility.
Together, we want to make it easy for even the smallest producer to implement
effective safeguards to prevent minors from seeing alcohol marketing online.

Improving Age Screening

We are united in our ambition to prevent minors seeing or interacting with
alcohol marketing online. To achieve this, we are working together to further limit
the potential for underage users to see advertising by beer, wine and spirits brands
— whether or not they have provided an accurate date of birth.

IARD members are implementing age screening on online channels,
complemented by specific and platform-appropriate technology to help ensure
marketing reaches those over the legal purchase age.

In partnership, we continue to improve these protections and will roll out
safeguards that help ensure that all new alcohol-related channels or campaigns are
marketed responsibly online. This partnership will continue to work on emerging
areas, including influencer advertising.

Giving Users the Choice to Block Marketing from Beer, Wine &
Spirits Producers

We want to give people greater control over whether they see alcohol-related
marketing online. Respecting adults’ personal preferences and cultural differences
are important considerations that require the same level of sensitivity and action as

preventing minors seeing alcohol marketing online. .
continued on page 2

spiritSEUROPE Calls for
Re-Establishment of
Parliamentary Intergroup
on Wines, Spirits & Quality
Foodstuffs

spiritsEUROPE, based in Brussels, Belgium, is
supporting the re-establishment of the Parliamentary
Intergroup on Wine, Spirits and Quality Foodstuffs. This
intergroup allows for the “enhanced understanding
of the cultural, traditional and economic importance
of spirits among key decision-makers in the
European Parliament.

“We encourage MEPs from all political groupings,
sitting on all committees and from across the
member states to support the re-establishment of
the Parliamentary Intergroup on Wines, Spirits and
Quality Foodstuffs,” said Ulrich Adam, Director General
of spiritsEUROPE. “We are the second biggest agri-
food export for the European Union (worth over €11
billion in 2018), and we employ directly and indirectly
over one million people, supporting many more in
hospitality, tourism and recreation sectors. There are
238 spirits registered as Geographical Indications (Gls)
— among them Scotch and Irish whiskies, Cognac,
Brandy de Jerez, Polish Vodka, Ouzo or Genever — and
this designation as a Gl ensures that the associated
jobs stay European and stay local.”

As in the previous mandate, the intergroup will
provide a forum to discuss and propose suitable
policies and best practices for other sectors
and will allow for effective communication and
information-sharing with key policy-makers in the
European Parliament.

“The incoming five years of this mandate are
sure to be interesting for our sector,’ Adam added.
“Our companies will have to adapt and respond to
the changing needs and choices of our consumers.
We will support free trade with our many partners
worldwide, ensuring the high-quality of our products
as we work to limit illicit alcohol production and sales.
We will ensure that tax structures on our products
are fair, adequate and effective. Most importantly, we
will strive to encourage the responsible enjoyment of
our products and continue to invest in programs at a
national level that promote this ideal.

“We are encouraged to see broad support for the

Parliamentary Intergroup on Wines, Spirits and Quality
continued on page 2
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Foodstuffs with close to 100 MEPs signaling
their interest in the past weeks. We hope to
see this showing of support culminate with
the re-establishment of the intergroup after
this week'’s voting, and we look forward to

our continued work with this Parliament.”
return to page 1

International Alliance
for Responsihle
Drinking ,

continued from page 1

Our partnership has already made great
strides in responsible marketing, but our
work is far from finished. We invite and
encourage other digital platforms and
producers to join us in raising industry
standards using our collective reach and
expertise to target harmful drinking in all
its forms.

News From TTB

Trade Practice Video Series

As part of TTB's ongoing effort to provide
on-demand educational information, it has
created a new TTB Trade Practice video series
available here, which explains the history
leading up to the trade practice rules,
defines the related terms and walks through
the four prohibited trade practices.

Topics include:

« FAA Act History & Background
+ Tied House

+ Exclusive Outlet

«  Commercial Bribery

« Consignment Sales

Does Changing a Label Mean Getting a
New COLA?

Making changes to alcohol beverage
labels is a common occurrence, but do you
need to apply for a new Certificate of Label
Approval (COLA) each time you change
them? Very often, TTB does not require you
to get a new COLA when you update a label,
but it's important to know the rules.

Changes That Don’t Require a
New COLA

Once your label receives TTB approval,
you may make certain changes to that
label without obtaining a new COLA. We
encourage you to take advantage of the
allowable revisions and only apply for a new
COLA if you have to.

return to page 1
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Examples of allowable revisions include:

Adding, changing or deleting a

vintage date

Changing the net contents statement

Deleting non-mandatory label

information

Repositioning information or graphics

Adding, changing or deleting a website

address or social media icons

The full list is available here.

Any revisions you make to your approved
labels must be in compliance with the
applicable regulations and the conditions
described in the “Comments” section of the
chart of allowable revisions.

Changes That Always Require a
New COLA

Youmustgetanew COLAwhen changing:

Class or type statement (product

designation)

Brand name

Appellation of origin (wine only)

Actual bottler or importer

You must geta new COLA when changing
or adding:

Graphics/pictures/representations

(except as specifically authorized, for
example, holiday-themed graphics)

Wording/phrases/text/certifications

(except as specifically authorized, for
example, serving instructions)

If you are considering making changes
to previously approved labels, the complete
list of allowable revisions before you submit
a COLA application is available here. You may
not need to send us the revised labels at all.

Time Is Running Out to Make Voluntary
Disclosure of Unreported Changes in
Control or Proprietorship

Through December 31, 2019, TTB is
offering a temporary voluntary disclosure
program (see Industry Circular 2019 - 2 here
to address wholesalers and importers of
alcohol beverages who have undergone a
change in control (a change in who controls
a business) or change in proprietorship (a
change in the person or entity that owns
a business) but failed to file a new permit
application within 30 days of the change, as
required by law.

This temporary program provides a
streamlined approach that allows eligible
wholesalersand importers to simultaneously
voluntarily  disclose  the  unreported
changes in control or proprietorship and
file an application for a new permit while
benefiting from the enforcement discretion
described in section 6 of Industry Circular
2019 - 2, available here.

IWSR Drinks Market Analysis in the UK., a
source of data and intelligence on the global
beverage alcohol industry, has joined the
Distilled Spirits Council of the United States
(DISCUS) as a partner member.

“As trusted experts on global beverage
alcohol data and analysis, IWSR has proudly
enjoyed a long relationship with many
DISCUS members,” said Brandy Rand, COO
of the Americas at IWSR Drinks Market
Analysis. “It's a natural fit to partner together
to further our mutual goals of providing
insight and support for future growth of
the spirits industry in the U.S., arguably one
of the world’s most important markets for
beverage alcohol”

IWSR works with numerous local and
international trade organizations to help
affect beverage alcohol policy issues,
including fighting harmful tariff and
regulatory barriers, promoting responsible
consumption and forecasting trends and
threats that will impact the industry.

“We're honored that IWSR has joined as
a partner member,” added Chris Swonger,
DISCUS President and CEO. “Participation
and support from industry experts like IWSR
make DISCUS stronger and more effective
in advancing policies that will help shape
tomorrow’s spirits marketplace”

As a DISCUS partner, IWSR's Brandy
Rand will also present at the DISCUS
Inaugural Conference, “Forging a Modern
Distilled Spirits Marketplace,” in February in
Louisville, Ky.
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INDIESPIRITSEXPO.COM

2020 Shows in New York,

New Orleans & Chicago

www.indiespiritsexpo.com
A free pass is available for
Modern Distillery Age
subscribers
Contact: Dave Schmier
indiespirits@gmail.com



http://www.indiespiritsexpo.com
http://www.indiespiritsexpo.com
http://www.indiespiritsexpo.com
https://www.ttb.gov/what-we-do/program-areas/trade-practices#tpVideos
https://www.ttb.gov/labeling/allowable-revisions#completeList
https://www.ttb.gov/allowable-revisions/allowable-changes-sample-label-generator#complete
https://www.ttb.gov/industry-circulars/ttb-industry-circulars-19-2
https://www.ttb.gov/industry-circulars/ttb-industry-circulars-19-2
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Breakthru Beverage Group lllinois has
added Seedlip, dubbed the world’s first
distilled non-alcoholic spirits. Effective
November 15, Breakthru began representing
Seedlip’s portfolio of spirits — Garden 108,
Grove 42 and Spice 94 — all of which have
no alcohol, sugar, calories or allergens.
Seedlip was first released in 2015.

SEEDLIP' 4

SPICE 94

“Our mission at Seedlip is to solve the
dilemma of ‘what to drink when you're not
drinking,“said Seedlip founder, Ben Branson.
“We strongly believe this partnership with
Breakthru will help us achieve maximum
exposure in a market that is craving
alternative cocktail options.”

Seedlip sold a majority stake in the
company to Diageo earlier this year.

“The demand for beverages with
natural ingredients remains strong, which
is why Seedlip is such an excellent fit for
this segment of consumers,” said Natalia
Cardenas, Beverage Development Manager
at Breakthru Beverage. “People are taking a
greater interest in what they are putting in
their bodies. The quality, ingredients and
creative process play a much larger role
than ever before. As a whole, consumers are
trying to be healthier, and we at Breakthru
pride ourselves in being responsive to such
trends by introducing innovative options.”

“We are thrilled to expand Seedlip across
lllinois, their commitment to providing a
unique set of flavor profiles and an authentic
taste is the perfect fit for consumers in this
market seeking a non-alcoholic beverage
option,” said Kevin O’Neil, EVP Breakthru,
Diageo/Moét Hennessy. “Breakthru is
devoted to building a strong, diverse
portfolio to meet consumer demands. We
are excited to partner with Seedlip and

3 NOVEMBER 22,2019 | MODERN DISTILLERY AGE

look forward to a successful relationship
in lllinois and the opportunity to deliver
strong performance for both Seedlip and
our customers.”

Seedlip is headquartered in The Chilterns,
England, with U.S. offices in Los Angeles.
Its products are currently sold in over
7,500 cocktail bars, hotels, restaurants and
retailers in 28 countries. A 700-ml bottle
sells for about $35, and 200-ml bottles are
also available.

Seedlip’s history stems from an ancient
book published in London in 1651, The Art
of Distillation, offering forgotten copper-
pot distilled, non-alcoholic remedies.
Served with ginger ale or as the base for
non-alcoholic cocktails, the brand’s first
incarnation, Seedlip Spice 94, is a blend of
Jamaican allspice berry, cardamom, citrus
peel and two bark (oak and cascarilla)
distillates. The brand’s second product,
Seedlip Garden 108, is an herbal blend of
pea and hay distillates from the founder’s
farm plus rosemary, thyme, spearmint and
hops. The third product, Grove 42, is a citrus
blend of copper-pot distillates including
bitter orange, mandarin, blood orange,
lemongrass, ginger and lemon.

In an effort to bolster the spirits industry’s
workforce, the Distilled Spirits Council of
the United States (DISCUS) has created
the DISCUS Job Board, which will connect
qualified job seekers with employment
opportunities available at spirits producers,
craft distilleries and other firms related to
the spirits industry and its supply chains.

“Today, the spirits industry in the U.S.
generates jobs for 1.6 million Americans
across the country — and our growing
sector has thousands of open positions to
fill each year,” said DISCUS President and CEO
Chris Swonger. “That’s why we're thrilled to
announce the DISCUS Job Board, a talent
pipeline to help strengthen and diversify the
workforce for our members and our industry
for years to come”

Industry employers will have the option
to post an open position on the DISCUS Job
Board for either a 30- or 60-day period, and
DISCUS members will receive a significant
discount on the cost of placing a job on
the service.

Member-Non-Member

30-Day Posting $250 $300
60-Day Posting $450 $550
Internship Free Free

Once a company’s employer account
is created, the firm's recruiters can search
and review candidates in the talent pool,
manage their company’s profile and add,
edit or remove job listings. Employers also
have the flexibility to determine whether a
candidate applies through the DISCUS Job
Board, the employer’s job application tool
or another third-party application platform.

A job seeker can manage their account
information, privacy settings and resume
content. Those individuals can also apply
directly from the service and have access
to the DISCUS Job Board at no cost when
registering as a job seeker.

“Spirits producers, craft distillers and our
industry’s supply chain partners are only as
strong as the teams they assemble,” added
Swonger.”The DISCUS Job Board is one more
powerful way for companies in our sector to
continue building talented teams to better
ensure the success of their businesses and
the spirits industry in this country.”

Information is available here.
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Bacardi has agreed to fully acquire
Stillhouse Spirits for an undisclosed sum
after previously making an investment
in the brand in 2014, and Bacardi has
provided additional funding and strategic
support to the company over the years. This
acquisition brings the brand fully into the
Bacardi portfolio.

| gyilliouse

AMERICA’S
FINEST

“We are pleased to have come to a mutual
agreement, as we have always admired the
Stillhouse brand foritsinnovation, disruption
of categories and marketing ingenuity,’
according to a company statement. “We
believe in the brand’s growth potential and
are excited to continue the pioneering vision
that the founder set for Stillhouse”

The brand will be under the leadership
of Pete Carr, President of Bacardi North
America, and Brad Beckerman, Stillhouse’s
founder and CEO, will step away from the
business to pursue other opportunities.

“I am proud that my vision for Stillhouse
will be taken to the next level by industry
leader Bacardi," Beckerman added.

Beckerman has dismissed a prior lawsuit
he brought against Bacardi and other
parties, and no payment, settlement or
concession of any kind was made by Bacardi
or any other party. The acquisition was
consummated on the same terms proposed
by Bacardi prior to the commencement of
the litigation.

Stillhouse makes Black Bourbon, Classic
Vodka, Original Whiskey, Apple Crisp
Whiskey, Peach Tea Whiskey, Coconut
Whiskey, Mint Chip Whiskey and Spiced
Cherry Whiskey. A 750-ml bottle sells for
between $20-$25.
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“Did you ever dream of having your own
wine or spirits brand?

Booze Business Master Class is an
educational  program  designed  for
entrepreneurs who have dreamed to own
a wine or spirits brand and for industry
professionals looking to gain a better
understanding of disciplines outside their
areas of expertise.

“The course will distill decades of
experience to a day or two of teaching,
offering a clear overview on everything
from brand ideation to product selection
and manufacturer negotiation, importation
and logistics, packaging and pricing,
distribution, sales and marketing,” according
to a company statement.

The first full-day of classes will be in a
webinar format and will evolve into one-
and two-day in-person events.

“l am excited to launch this educational
tool and help the future generation of
entrepreneurs not make the same mistakes
so many do,” said Olie Berlic. “Even though
we are living in the information age, finding
the map and getting directions is not easy.
No one ever hits a fuzzy target.”

Berlic said the program will be
fun, entertaining and inspiring for those
looking to get into the business. The
goal is to give participants the tools and
information they will need to navigate the
complex and quickly changing regulated
landscape. We will save our attendees tons
of hours researching information and tens of
thousands of dollars in missteps, attorney’s
fees and university tuition.”

Berlic is a licensed U.S. importer,
international spirits judge and former
competitive sommelier with over 20 years
of experience working with leaders in the
fine wines and spirits industry. He was
a pioneer in the craft spirits movement,
introducing his curated collection of
Brazilian spirits. He's created and brought
to market distilled spirits such as Belize Pura
Cachaca, a ready to drink Caipirinha, and his
wine, The Sommelier’s Selection. His work
has been featured in over 100 articles in
The New York Times, USA Today and Food
& Wine Magazine, and his passion for the
industry has earned numerous awards and
industry kudos.

The first full-day webinar is November
23, and the second will be December 7.
Information is available here.

"

Dixie Vodka Partners
with NASCAR

Dixie Vodka and NASCAR have signed
a multi-year official partnership making
Dixie Vodka the “Official Vodka of NASCAR!
Dixie Vodka will sponsor the NASCAR Cup
Series race at Homestead-Miami Speedway
next season, commemorating the track’s
25% anniversary.

DINIE

VODEA

OFFICIAL VODKA

I NASCAR

First released in 2014 by Grain & Barrel
Spirits, Dixie Vodka, from South Carolina, is
the largest premium craft vodka produced in
the Southeast and includes six expressions.

Dixie Vodka will be at NASCAR
Champion’s Week celebrations at the Fan
Fest in Nashville, Tenn., serving cocktails in
Music City’s Riverfront Park alongside all 16
Monster Energy NASCAR Cup Series Playoffs
race cars and other fan displays from
December 3-5.

At the Dixie Vodka 400 at Homestead-
Miami Speedway on March 22, 2020, Dixie
Vodka will be featured at bars throughout
the racetrack serving cocktails that showcase
the brand’s expressions: Southern, Black
Pepper, Peach, Wildflower Honey, Citrus
and Mint.

At the start of the 2020 season, fans will
have the opportunity to taste Dixie Vodka
and a lineup of its cocktails at the Dixie
Vodka-branded bar at Daytona International
Speedway. Fans will also be able to celebrate
at Richmond Raceway from the Dixie Vodka
Victory Lane Club, which provides access to
the action in the infield.

As part of the partnership, Dixie Vodka
also becomes the Official Vodka of the
DAYTONA 500, Daytona International
Speedway, Homestead-Miami Speedway
and Richmond Raceway.


http://bit.ly/2NPquVg
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Sky Ranch Foundation
Awards Grant to Christ
Child House

On behalf of the beverage alcohol
industry, Sky Ranch Foundation has
awarded more than $300,000 in grants
this year to several organizations that help
rehabilitate the nation’s at-risk youth. The
beverage alcohol industry’s contributions
have helped the Foundation to award
grants to worthy organizations such as
Detroit, Mich.-based Christ Child House
(www.christchildhouse.org).

Christ Child House is an intensive
residential treatment center licensed by
the State of Michigan that has provided
care for up to 31 boys, ages five through 16,
since 1948. It has been owned and operated
by the Detroit Chapter of the Christ Child
Society, a charitable, non-profit organization
of volunteers who have been helping
disadvantaged youth throughout Michigan
for more than 100 years. The philosophy of
Christ Child House is: “It's never too late to
have a happy childhood”

“These children have sustained all types
of abuse and neglect,” said Foundation
Chairman George McCarthy. “Most arrive
suffering from severe trauma. We have the
deepest respect for this organization for
their dedication and service to these youth
in the Greater Detroit community.”

Organizations  wishing to receive
a grant can link here to view the
Foundation Guidelines.

For almost six decades, Sky Ranch
Foundation’s Sky Ranch for Boys has been
assisting young people rehabilitate their
lives for the better. If you would like to join
them in assisting in the rehabilitation of
young people, click on the contact page
here for details.

The full list of beverage alcohol industry
companies who support the Foundation
can be accessed via a link on the “Support”
page here, which also offers a link for
donations. If you made a donation and don't
see your company listed, please contact
doribryant501@gmail.com.
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WSWA Opens 77
Annual Gonvention
& Exposition
Registration

Registration is now open for the Wine
& Spirits Wholesalers of America (WSWA)
77™ Annual Convention & Exposition, which
brings together wholesalers, suppliers,
service providers, importers and exporters.
It takes place April 20-23, 2020, at Caesars
Palace Las Vegas. Early bird registration rates
are available here.

For the first time in 77 years, retailers will
be attending the convention. Returning is
Brand Battle, WSWA's version of Shark Tank,
where pre-selected brands pitch a panel of
industry experts and receive feedback live
on the competition stage. Past Brand Battle
winners include Gray Whale Gin, Bedlam
Vodka and, most recently, Boukham Rhum
and Seaside Grown. The WSWA Convention
has served as a springboard for these brands,
exposing them to immediate distribution
deals, positive media buzz and other brand-
development opportunities.

The exposition’s Wine and Spirits Tasting
Competition provides opportunities
for new and existing brands to earn
recognition, while the Wholesaler Iron
Mixologist Competition takes place before a
live audience.

In addition to media and business-
development opportunities, the convention
creates a place to engage with trade press,
social media influencers and tastemakers
in attendance. Several podcasts will
be recording live from the convention
floor, as well as bar studio-produced
mixology sessions created for select high-
potential brands. Media in attendance
actively engage attendees seeking out
newsworthy personalities and products
and will collectively bestow the “Hot New
Now Media Award” to an up-and-coming
brand. Last year’s winner was Skrewball
Peanut Butter Whiskey, which experienced
considerable growth in consumer demand
after being singled out for recognition at
the convention.

“Skrewball Peanut Butter Whiskey's
unofficial notational launch to our entire
distributor network took place at WSWA's
76™ convention and exposition in Orlando,”
said Daniel Walker, President of Infinium
Spirits. “The recognition received and the
ensuing distributor engagement makes
Skrewball the most successful brand launch
our company has ever had”

Returning this year is the Wholesaler
Leadership Series, an educational forum
created for beverage alcohol wholesaler
leaders. The series offers panel discussions
on the hottest industry trends and topics,
as well as presentations with insights
given by leading subject-matter experts,
all aimed at arming members with a
competitive advantage.

Building on its inaugural success, the
Supplier Leadership Series returns with
workshops and panels to be announced
on the WSWA Convention site in the
coming weeks. As an added benefit,
select representatives from  alcohol
beverage retailers will now participate
in these discussions, providing valuable
consumer-focused insights for attendees.
The Master Mixology class will return with
wholesaler mixologists.

“I attended my first WSWA convention
in 2007 and have attended every year
since, following in the footsteps of my
father, Rocky, and grandfather, Bill, who
saw the convention as an essential date on
the calendar for our business,” said Danny
Wirtz, Vice-Chairman of Breakthru Beverage
Group and incoming 2020 WSWA Chairman.
“I am always excited to further relationships
with our supplier partners and industry
peers while discovering new brands and
ideas emerging in our space. The WSWA
convention is where the industry goes to
network and collaborate.”

The General Session will showcase
remarks from Wirtz and another top speaker
(TBA), as well as WSWA President and CEO
Michelle Korsmo.

“The WSWA convention and exposition
brings together supplier, wholesaler and
retailer leaders for a week of meaningful
engagements,  business  development
opportunities and comradery,” said Korsmo.
“This convention continues to be the crown
jewel of the beverage alcohol trade, and
we're excited to celebrate 77 years putting
iton.”


https://www.skyranchfoundation.org/grants/funding-guidelines
www.skyranchfoundation.org
www.skyranchfoundation.org/support
http://www.wswaconvention.org/
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100% Agave Mezcals

Worms

are for

Wimps!

www.scorpionmezcal.com

Drink Responsibly Imported by Caballeros Inc., Oakton, VA alc/vol 40%
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COTONUT CREAM
LIQUBOR

To help companies in the U.S.
hospitality industry better meet the needs
of bartenders, managers and owners,
Bartender Magazine is working with Nielsen
CGA on a comprehensive new study to
gauge industry opinions.

Behind-the-bar experts from across the
country are invited to participate in a short
survey to offer their insights for a chance to
be awarded prizes including trips to industry
events, $1,000 cash and the latest tech
devices. The survey is available here.



https://cgastrategy.eu.qualtrics.com/jfe/form/SV_29rOwNeItdsLTgN?Source=Bartendercom 
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Modern Distillery Age Tasting Panel

In this week’s tasting panel, we have notes on two bourbons and an American whiskey.
All spirits are tasted blind. The panelists know only the style and ABV. The notes are a distillation of the panelists’comments.
The panelists vary with each panel but often include: Tom Jensen (Millstone Spirits), Dave Schmier (Independent Spirits Expo), David

Talbot (Ultimate Beverage Challenge), John Henry (El Buho Mezcal), John Heffernan (Senior Master of Whisky), Renzo Kian-Kubota (Harry’s
Wine & Liquor Market), Olie Berlic (spirits & wine sales), Frank Whitman (food & drinks writer), Linda Kavanagh (MaxEx PR), Paul Zocco (Zok’s
Homebrewing & Winemaking Supplies), Ernie Adamo (spirits lover), Steve DeFrank (spirits lover), Dave Sokoloff (spirits lover), Phil Simpson
(Asbury Park Distilling), Thomas Henry Strenk (drinks writer), Melissa Dowling (Editor of Cheers), Kyle Swartz (Managing Editor of Beverage

Dynamics, Cheers & StateWays), Michael Anstendig (Modern Distillery Age) and Gregg Glaser (Publisher/Editor of Modern Distillery Age).

Booker's Country Ham 2019-03, 62.35%

James B. Distilling, Clermont, Ky., ~$80

aged for six years, four months & two days

Amber with an aroma of vanilla, alcohol,
cedar, leather and white pepper. In the
taste are sweetness, dried cherries, vanilla
and alcohol warmth — a cigar bourbon. A
full, rich body. Finishes with chewy caramel
sweetness and alcohol warmth.

0ld Soul Blended Straight Bourhon 45%

Cathead Distillery, Jackson, Miss., ~$49
75% corn, 21% rye, 4% malted barley

Amber with an aroma of dried cherries,
candied oranges and ginger, spices, toffee
and apples. In the taste are toffee, kettle
corn, roast, spices and alcohol warmth. A full
body. A long finish with sweetness, apricots,
dryness and alcohol warmth.

Bendt No. 9 American Blemletl
Whiskey, 41.5%

Bendt Distilling, Lewisville, Texas, ~$25

a blend of five small-batch Texas
whiskeys — bourbon, rye, malt, wheat
& light — distilled & aged individually
before blending

%
agon e

T

Light amber with an aroma of corn
sweetness and grassiness. In the taste is corn
sweetness. A medium-thin body. Finishes
with corn sugary sweetness.

The Modern Distillery Age Tasting
Panel meets once or twice a month.
Samples are sent by distillers and
importers and are tasted blind.
Samples can be sent to:
Modern Distillery Age
228 Silvermine Avenue
Norwalk, CT 06850
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aNEW MILL CAPITAL

’ J Online Auction 12/5: Vodka, Gin
& Whiskey Distillery Equipment

£\

INDIESPIRITSEXPO.COM
New York City — June 2020
New Orleans — July 2020
Chicago — September 2020 - Year #24 — October 24, 2020
: Deadline for entry forms is October 9, 2020
www.gibcc.com

| . — The longest-running and largest such competition on the
7 ; East Coast.

EXTRAVAGANZA

DALLAS CHICAGO WASHINGTON,DC ~ SEATTLE
HOUSTON BOSTON FT.LAUDERDALE LUSANGELES

ULTIMATE SPIRITS

14 Cities — March-November each year

www.singlemaltextravaganza.com : CHALLENGE 2020

FULL DETAILS
AND ENTRY FORM
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WHERE THE TRADE DECIDES

NG

MISC AISC

COMPETITI oN
JUNE 23RD AUGUST

2019 " 19
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